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PRESS RELEASE FOR IMMEDIATE RELEASE

MALAYSIA LURES JAPANESE TOURISTS WITH NASI LEMAK!

TOKYO, JAPAN, 29 September 2014: With the help of Japanese food celebrity, Kentetsu Koh, the
Malaysian nasi lemak made its way into Japanese tummies in an effort to introduce Malaysian
food, culture and holiday destinations to the Japanese market.

It is part of the Tourism Malaysia “Sudah Makan?” campaign launched on 25 September in Tokyo,
Japan, where the fiery nasi lemak was selected as the icon dish of Malaysia, and Kentetsu Koh, a
Japanese food specialist, as its Malaysian Food Advisor.

The campaign will follow through with several food promotions being held in Japan, including a
Malaysian Jazzy Night and Food from 17 to 31 October at Shangri-La Hotel, Tokyo. Several
Malaysian restaurants already operating in Japan will also be featured at a restaurant carnival at
Kai Jyo Row in Chubu Centrair Airport in Nagoya from 7 to 16 November. A similar restaurant
promotion will also be held in Japan from 1 Nov 2014 to 31 Jan 2015 where some 15 Malaysian
restaurants are taking part to showcase Malaysia’s delicious cuisine to the Japanese public.

The campaign gained ground with Tourism Malaysia’s participation in the JATA Tourism Expo 2014
for the 36" time from 25 to 28 September. The JATA Opening Ceremony was held on 26
September, followed by JATA Tourism Award.

Malaysia’s presence at this year’s expo was grand with a total of 17 organisations comprising
Tourism Malaysia, Malaysia Airlines, Sarawak Tourism Board, Sabah Tourism Board, hotels and
travel agencies, under the Malaysia Pavilion, themed ‘Year of Festivals 2015’. The Pavilion was
opened by Tourism Malaysia’s Director of International Promotion Division (North & East Asia)
Nor Aznan Sulaiman. Tourism Malaysia also hosted a JATA Luncheon and organised a ‘Malaysia
Year of Festivals (MyFest) 2015 Seminar’.

The Malaysia Pavilion, dressed up in a “Festival and Culture” theme, is appropriate for the launch
of the Malaysia Year of Festivals 2015 in Japan. At the international food pavilion, Malaysia also
had two booths to promote a selection of Malaysian favourites such as roti canai and curry, nasi
lemak, mee goreng, ais kacang, teh tarik, mango juice and more.

Japan has been a major tourist market for Malaysia with 513,000 arrivals from Japan in 2013.
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For more information, please contact: Ms. Mohana Murni Shanmugam / Ms. Yusnita Yusof at
03-8891 8223 / 8220 or email mohanamurni@tourism.gov.my / yusnita@tourism.gov.my.

ENDS

For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre
of Tourism Malaysia’s website at http://www.tourismmalaysia.qov.my/

MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism &
Culture, Malaysia. Tourism Malaysia focuses on the specific task of promoting Malaysia at all levels. Since its
inception, Tourism Malaysia has grown by leaps and bounds and it has emerged as a major player in the international
tourism scene. In 2013, Malaysia registered 25.7 million tourist arrivals and RM65.4 billion in receipts, making tourism
its second largest foreign exchange earner and the sixth highest contributor to its Gross National Income (GNI).

Malaysia is celebrating its fourth VISIT MALAYSIA YEAR (VMY) in 2014 with the theme “Celebrating 1Malaysia Truly
Asia”. The VMY 2014 promotional campaign has started in 2013 with a series of year-long special events and activities
leading to VMY 2014. It will contribute to the Government’s target to receive 36 million tourist arrivals and RM168
billion in receipts by 2020, as outlined in the Tourism NKEA (National Key Economic Area).

Through the Tourism NKEA, collaborative efforts between the Ministry of Tourism and Culture, other Government
agencies and the private sector have been enhanced to help secure Malaysia’s position as a leading tourist
destination. The targets set under the Tourism NKEA will be achieved through the implementation of twelve Entry
Point Projects (EPPs) clustered under five themes: Affordable Luxury;, Nature Adventure; Family Fun; Events,
Entertainment, Spa and Sports; and Business Tourism.

Press contact:

Media & Publicity Unit:

Azizah Aziz (Ms), Senior Deputy Director, Communications & Publicity Division
Tel: +603-8891 8752

Email: azizahaziz@tourism.gov.my

Editorial Unit:

Anis Rozalina Ramli (Ms), Senior Editor, Communications & Publicity Division
Tel: +603-8891 8759

Email: anisramli@tourism.gov.my

/ - MALAYSIA TOURISM PROMOTION BOARD
Sl (MINISTRY OF TOURISM & CULTURE, MALAYSIA)
j‘uly Asia No. 2, Tower 1, Jalan P5/6, Precinct 5, 62200 Putrajaya, Malaysia
—_—

Tel: +603 8891 8000; http://www.tourismmalaysia.gov.my
www.facebook.com/friendofmalaysia; twitter.com/tourismmalaysia; blog.tourism.gov.my



http://www.facebook.com/friendofmalaysia
http://twitter.com/tourismmalaysia
http://blog.tourism.gov.my/
mailto:mohanamurni@tourism.gov.my
mailto:yusnita@tourism.gov.my
http://www.tourismmalaysia.gov.my/

